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Public TV - DTV Early  History

Å1987 - Federal Communications Commission and 
industry engineers studied possible standards -
Advanced Television Systems Cte. Led by former 
PBS VP Engineering

ÅJuly 1996 - WETA-Washington DC experimental 
transmission 

ÅPBS commits to High Definition TV satellite feed for 
stations

ÅNovember ó96 - WMVS, Milwaukee and WGBH, 
Boston join in a station Alliance
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KCTS, Seattle, Washington, and Oregon Public TV

- became part of a Digital Broadcast Alliance of stations

PBS New Technology Working Group

CPB TV Future Fund spends $1.5 million for research 

projects

Public TV - DTV Early  History



12/1/2009 Brugger Global Media 4

Public TV - DTV Early History

ÅFCC: Dec. ó96 - adopted a technical standard

ÅKCTS, Seattle - Jan. ó97 - experimental broadcast

ÅApr. ó97 - FCC timetable and channel allocation plan

ÅFeb. ó98 - FCC final channel allocation plan/

ÅMarch ó98 - PBS, Harris Corp and PTV stations begin 

40 city tour to demonstrate DTV to public & funders
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Public TV - DTV Early History

ÅPublic TV estimates cost of $1.7 billion for transition 

to DTV broadcast, not including production /

ÅOct. ó98 - PBS feeds Digital Week specials in HDTV 

ÅOct. ó99 - 10 public DTV - TV stations on air

ÅPBS announces 24-hour childrenôs channel

Å2000 - PBS & station producers experiment with 

interactive data

ÅPublic stations start designing multiple standard-

definition (SDTV) services
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Public TV - DTV Early History

ÅSDTV - channels for teacher training and adult 

education

ÅInternet services for rural areas lacking broadband 

and cable

ÅData-casting job-skills training directly to computers

ÅPrograms in multiple languages /

ÅExample, KUED, Salt Lake City, Utah
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ÅKUED 7.1 offers all the programs you enjoy 

on KUED: Nature, NOVA, Utah NOW, and 

more. 
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ÅKUED-HD offers beautiful high definition 

PBS programs with 5.1 surround sound. 
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ÅKUED-Plusoffers a variety of programs 

including your favorite PBS programs and new 

additions like Charlie Rose, Tavis Smiley and 

Focus West. 
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Carriage of PTV DTV Channels

Å  January 2005 - The ñPublic Television Digital Cable 

Carriage Agreementò NCTA and Public TV

Å  December 2007 - DirecTV signs 10 year Agreement 

to carry PTV HD, 2 PTV SD and PTVôs video on 

demand

Å  September 2008 - American Cable Association  

Digital Carriage Agreement - similar to NCTA
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Digital Television Transition and 
Public Safety Act of 2005

Åfull-power TV stations cease analog broadcasts and 

switch to digital broadcasts February 17, 2009, later 
changed to June 12, 2009

Å $1.5 billion TV Converter Box Coupon Program

Å consumers get clearer picture, more programming 
choices

Å free spectrum for emergency responders and new 
telecommunications services
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Digital TV Transition\Public Safety Act

ÅConsumers can:

ïconnect TV to cable, satellite, or pay TV 

service

ïbuy a TV with a digital tuner

ïbuy a TV digital to analog converter box

ïrequest 1 or 2 coupons worth $40 each

ïDo nothing and lose all broadcast TV service
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Federal Communications Commission (FCC)
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Federal Communications Commission (FCC)
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National 

Telecommunications

Information

Administration

(NTIA)
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National 

Telecommunications

Information

Administration

(NTIA)
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National Telecommunications Information Administration (NTIA)
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National Telecommunications & Information Agency NTIA

ÅApply online at www.dtv2009.gov

ÅCall Coupon Program 24-hour hotline                       
888-DTV-2009

ÅDeaf or hard of hearing callers may dial                   
1-877-530-2634 (English/TTY) or                               
1-866-495-1161 (Spanish/TTY)

ÅMail a coupon application to: PO BOX 2000, Portland, 
OR 97208-2000

ÅFax a coupon application to 1-877-DTV-4ME2

http://www.dtv2009.gov/
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DEMOGRAPHICS
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Over-the-Air Strategies

ÅCompetition for viewer attention increases with 
cable and DBS growth

ÅConsumers are buying HD-capable monitors and 
receivers

ÅOTA (Over-The-Air) is still important in 
many markets and PTV memberships are 
disproportionately impacted

ÅDual OTA strategies
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OTA (over-the-air) Produces 

Members

ÅCPB-commissioned data show that OTA is 
disproportionately used by PTV members

ÅAveraging three OTA estimates (Nielsen, Home Tech, 
Centris), an educated guess is the OTA member % is about 
50% higher than your marketôs OTA %

ÅAmong known members:

ï88% are in the prime ñMeasured & Engagedò 
segment, vs. 20% of all members

ï70% ñturn to PBS firstò vs. 54% of all members
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Top PTV OTA DMA (%)

DMA % OTA OTA HH Mbr %

Harlingen, et al. 37.3 122,000 57

El Paso 31.9 94,000 49

Boise 30.3 72,000 46

Fairbanks 26.1 9,000 40

Duluth-Superior 24.9 43,000 38

Salt Lake City 24.0 201,000 37

Fresno-Visalia 23.9 133,000 36

Minneapolis-St Paul 23.3 391,000 36

South Bend-Elkhart 23.3 78,000 36
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The Digital Transition

And Consumer Education

Association of Public Television Stations-APTS
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American Consumers Largely Unaware of the DTV 

Transition APTS Survey

Source: ICR, 2006
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DTV Transition Coalition

ÅAPTS and NAB founded a coalition of 

industry and public-interest groups working to 

craft a common strategy.



12/1/2009 Brugger Global Media 26

ÅAssociation of Public TV Stations (APTS)

ïPTV stations serve 125 million Americans monthly

ÅLeadership Council on Civil Rights (LCCR)

ïmembers (NAACP & La Raza) represent 60 

million people

ÅAlliance for Rural Television (ART)

- 11organizations represent most rural areas of 

America

ÅAmerican Assn. Of Retired People (AARP)

- 2,500 local chapters w/ 38 million members

APTS Consumer Education Program Alliance
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ÅFocus on the most vulnerable constituencies

ïMinorities

ïThe elderly

ïRural Americans

ïNon-English speakers

ïPersons with disabilities

ÅWhy CEPA?

ïReach the target audiences and over half of all 
Americans every month

ïExtensive experience in targeted grassroots 
outreach

APTS Coupon Program Target Consumer Education



Keeping our viewers

and members

Oregon Public Broadcasting
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Campaign goals

ÅTransition every household

ïOur revenue model relies on everyone making the 

switch

ÅRetain or increase over-the-air households

ïKeep presence competition & clutter-free

ÅLeverage service into increased viewer and 

member loyalty

ïOur viewers and members need help
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Help list packet

ÅIntroductory letter

ÅBasic info flyer

ÅConsumer info flyer
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The numbers

Å14,000 signed up to date

ÅMember Center fielding average of 600 

questions a week (10,000 since Jan. 1)

ï1,300 on list have never been members

ï1,300 on list are lapsed members
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Getting it done

ÅMember center staff (4 full time)

ÅCentral information coordinator

ÅEngineers

ÅVolunteers

ÅEveryone pitches in

ÅCommunication and training

ÅCall management
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Promoting the service
Å Buckslips (inserts) in acknowledgements

Å Member Guide feature each month

Å On-air spots

Å Brochures

Å Bookmarks in libraries

Å Posters in senior centers

Å Membership mail

Å On-air drives

Å Online at opb.org/digital

Å Weekly e-news

Å Member awareness call-outs
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Opting people iné

ÅMember Survey

ÅHow have you prepared for the switch to digital 

broadcasting, coming February 18, 2009?

ïMy TVôs are connected to cable or satellite service.

ïMy TVôs connected to antennas are fully digital.

ïIôve added converter boxes to all of my non-digital TVôs 

connected to antennas.

ïIôm not set up yet, but I know what I need to do.

ïIôm not ready yet, and Iôm not sure what to do.
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Out in the community

ÅPublic events, presentations 
and partnerships with local 
organizations

ÅOpen house events for 
donors


