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Good afternoon, Dr. Ho from NCC, ladies and gentlemen. On behalf of Public Television
service, I thank you for joining the 2009 International Symposium on Digital Switchover
and Cross-platform Media. For all the attendees, this is an event abundant of networking
and learning opportunities with a wide range of choices of sessions within one and half
days.

PTS 1s very honored to bring together 4 industry experts to discuss the state of play for
Digital Switchover in Japan, USA, Germany and Taiwan. Digital Switchover 1s a
complicate process which involves equipment replacement, knowledge diffusion,
government subsidy and public announcement. We hope those valuable experiences from
other countries will lead Taiwan to a smoother digital transition. From that, PTS will
understand what a public broadcaster can do to help the implementation as well.

Tomorrow we are going to predict the future of cross-platform media. Some other
professionals will join us.



If industry players are looking for indication as to where traditional TV is heading, our
suggestion 1s to follow the recent headlines. More and more content providersare providing
content to non-traditional TV platforms such as IPTV. More and more senior decision
makers are trying to create new business models for future development.

We now live in a connected society where information and content are available anytime,
anywhere. The internet has provided a niche for people who want on-demand and
searchable information. The younger generation 1s accustomed to instant availability. They
require access to information that is specific, fast-paced and easy-to-digest.

That" s why PTS will no longer position itself as only a TV broadcaster. We will aim to
deliver public service content to audiences on whatever media and, whenever and wherever
they need through various devices in order to suit modern lifestyles.

We should also make every effort to bring in much more public value across all platforms
and consider how audiences can find information and service that are more relevant, more

useful and more valuable to them.

It seems that media business is facing all kinds of possibilities. Let” s capture the new
waves together.

I thank you again for your participation and wish you all the best.

Dr. Tung Liao Cheng

Chairman of PTS



